THE IMPACT OF MANAGERIAL ABILITY TOWARDS FIRM MARKET VALUE by Yoan Setiawan, Stefani
iTHE IMPACT OF MANAGERIAL ABILITY TOWARDS FIRM MARKET
VALUE
Undergraduate Thesis
Presented as Partial Fulfillment of the Requirement for the Degree of
Sarjana Ekonomi (S1) in Accounting Program Faculty of Economics
Universitas Atma Jaya Yogyakarta
Written By:
Stefani Yoan Setiawan
NPM: 11 15 18722
FACULTY OF ECONOMICS






It is thanks to God that I can write and finish my undergraduate thesis
entitled “The Impact of Managerial Ability towards Firm Market Value”. I
also feel grateful because many people support me from the start until I finish my
undergraduate thesis. I would like to use this chance to say thank you to them
personally. Those people are:
1. Mrs. Dra. Dewi Ratnaningsih, MBA., Akt. as my undergraduate thesis
advisor. She taught me about how to write my undergraduate thesis well. I
learn a lot about writing thesis because of her.
2. Mama and Papa, for giving me freedom and trusting me to finish my
undergraduate degree. My sister, because she gives a great courage to
finish my undergraduate thesis.
3. Yoan Nita Gunawan, my partner in crime. We are close because we have
similarity in many aspects in life. She becomes a great best friend, a great
companion and a great advisor for me. We often give courage to each
other in order to finish our undergraduate thesis. I hope that both of us can
unravel our passion and achieve our dreams. Good luck for her.
4. Ivana Prayitna, for always cheers me up and believe that I can do my best.
I know who I should ask whenever I don’t understand the lessons. I hope
that she can unravel her passion and discover more about herself. Good




5. Ricky Sepryanto, for giving me courage to keep struggle with my
undergraduate thesis. He is the one that never fail to make me smile and
happy.
6. IFAP family; Ivana, Vini, Vendix, Stelah, Debora, and Shylvie, for
struggling together these 4 years and helping each other to finish our
undergraduate degree. I will miss our togetherness for sure.
7. Yoanna Fransisca and Yessa Alexander, for reminding me to take good
opportunity and chasing my dream.
8. Margaretha Langen Sekar L, for being a good companion while I’m doing
my undergraduate thesis.
9. KKN 66 group 66 Kenis; Vita, Ivena, Desi, Robby, Arnold, Demos,
Galuh, for making me to better understand myself.
10. All other lecturers that share their knowledge and friends that I cannot
mention one by one.
I am aware that my undergraduate thesis is far from perfect. I expect that
readers can give comments and suggestion to enrich my undergraduate thesis.
Finally, I hope this research can benefit the readers.






With pain comes strength.
“Apa saja yang kamu minta dalam doa dengan penuh kepercayaan, kamu akan
menerimanya.” Matius 21:22
Whenever you think about giving up, think about why you’ve kept going on
for this long.
“You don’t always win your battles, but it’s good to know you fought.”
Lauren Bacall







TITLE PAGE .................................................................................................... i
SUPERVISOR APPROVAL............................................................................ ii




TABLE OF CONTENT.................................................................................... viii
LIST OF TABLES ............................................................................................ xi
LIST OF PICTURE .......................................................................................... xii
LIST OF APPENDICES .................................................................................. xiii
ABSTRACT....................................................................................................... xiv
CHAPTER I INTRODUCTION...................................................................... 1
1.1 Background ............................................................................................. 1
1.2 ......................................................................................................Res
earch Questions ....................................................................................... 5
1.3 Research Objectives ................................................................................ 5
1.4 Research Contributions ........................................................................... 5
CHAPTER II THEORITICAL FRAMEWORK AND THE HYPOTHESIS
DEVELOPMENT ............................................................................................. 7
2..........................................................................................................1





Managerial Ability ............................................................................ 7
2.1..................................................................................................2




Firm Market Value............................................................................ 10
2.........................................................................................................2
Previous Research ...................................................................................... 13
2. ........................................................................................................3
The Hypothesis Development .................................................................... 14
CHAPTER III RESEARCH DESIGN............................................................ 17
3.1 ......................................................................................................Ty
pe of Research. ........................................................................................ 17
3.2 ......................................................................................................Pop
ulation and Sample.................................................................................. 17
3.3 ......................................................................................................Ty
pe and Data Collection Method............................................................... 18
3.4 ......................................................................................................The
Definition and Measurement of Research Variables .............................. 18
3.4 .1 Managerial Ability ........................................................................ 18
3.4 .2 Firm Market Value ........................................................................ 22
 
 
x3.4 .3 Firm Size ....................................................................................... 23
3.4 .4 Research Model............................................................................. 24
3.5 ......................................................................................................Cla
ssical Assumption Test............................................................................ 24
3.5 .1 Normality Test .............................................................................. 24
3.5 .2 Heteroscedasticity Test ................................................................. 25
3.5 .3 Autocorrelation Test ..................................................................... 26
3.5 .4 Multicollineaity Test ..................................................................... 27
3.6 ......................................................................................................Hy
pothesis Testing....................................................................................... 27






























Table 2.1 Previous research of Managerial Ability and Firm Market Value...... 13
Table 4.1 Sample Selection................................................................................. 29
Table 4.2 Descriptive Statistics........................................................................... 30
Table 4.3 One-Sample Kolmogorov-Smirnov Test ............................................ 31
Table 4.5 Durbin-Watson Test............................................................................ 33
Table 4.6 Multicollinearity Test.......................................................................... 34










Appendix A. List of Manufacturing Company
Appendix B. Publication Date of Financial Reports
Appendix C. DEA Score
Appendix D. Price to Book Value








NPM: 11 15 18722
Supervised by:
Dra. Dewi Ratnaningsih, MBA., Akt.
Abstract
The objective of this study is to investigate the impact of managerial ability
towards firm market value.
The sample of the study is the manufacturing companies listed in the Indonesian
Stock Exchange (IDX). The number of the samples of the company is 284
companies. The managerial ability is measured using Data Envelopment Analysis
(DEA). The firm market value is measured using Price to Book Value (PBV). The
result indicated that the managerial ability has a positive impact on firm market
value, therefore, the owners of the company must be more selective in choosing
manager as a person who manages the company in order to increase the firm
market value of the company. The owner of a company should choose a qualified
and capable manager in order to fulfill the objectives of the company in improving
the prosperity of the owners or shareholders (Suyono, 2011).
Keywords: managerial ability, price to book value, Data Envelopment Analysis
(DEA)
 
 
